1991 INDEX OF ARTICLES 


hether you're a new 

subscriber to Credit 

Union Management, 
maintain a complete set of 
back issues, or fall somewhere 
in between, you should find 
many uses for the “1991 Index 
of Articles.” 

For example, the articles 
have been categorized by sub- 
ject matter to make it easy to 
determine when stories on 
given topics were published. 
lo locate a specific article pub- 
lished in 1991, consult the 
index for the issue date and 
then refer to your library of 
back issues. 

Or, if you’re a new sub- 
scriber, or for some other rea- 
son don’t have the back issue, 
refer to the order form printed 
on the last page of the index. 
Then, mark the numbers of 
the articles or issues you want 
and mail your request to: 
Credit Union Management, Attn: 
Back Issues, P.O. Box 14167, 
Madison, WI 53714-0167. 

rhe cost for each photocopy 
of an article is $3; back issues 
are $5 apiece. Payment should 
be in U.S. funds, via check, 
share draft or credit card. Or- 
ders not accompanied by pay- 
ment or charged to a credit 
card will be assessed $6 for 
handling. 
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